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Magazines Canada

Ads in/on (medium) provide ideas (%)

751
66

504 45

35

o5 22

15

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

Ads in/on (medium) are generally informative (%)

58
601

43
41

404

204

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

Ads in/on (medium) contain important details (%)

60— 57

39
=9 34

21

204 14

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

Ads in/on (medium) are generally helpful (%)

60+ 55

41 40
40

20 1 16

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

The advertising in/fon (medium) is most relevant to my interests (%)

60+ 55

40
40

30
24

204 16

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

The media that provide knowledgeable and usable ideas are (media) (%)

. 54

50

41 42

404

18
204

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

| generally enjoy the advertising in/fon (medium) (%)

601
53

42

404

22
20+ 16 16

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

I’'m likely to pay attention to an advertisement if it appears infon (medium) (%)

601

2
50 >

404

28

204

10

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

| find advertising infon (medium) most annoying (%)

51
501

38

29

254

13
11

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

| trust and believe the advertising infon (medium) (%)

50- 47

42
38

254

15 16

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

| have saved or made note of an advertisement for future reference
that | saw infon (medium) (%)

507 46

37

31

254 22

10

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009



Magazines Canada

| ignore the ad messages appearing in/on (medium) (%)

507 46

32 31

25

254
19 20

Magazines TV Newspapers Internet Radio OOH

Source: Starch Research 2009
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