The Reading Experience

Paper Wins!

Print Remains the Preferred Reading Experience
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Source: Content Consumption in the Digital Age (Webinar Presentation Deck), Harrison Group, 2011

Magazine Readers See Value in Digital Formats

75% of magazine readers believe that digital content complements print magazine content
despite 87% still preferring a printed copy.
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Digital Magazine Extras Enhance the Reading Experience

When asked, “Which of the following “digital extras”
have enhanced your digital magazine reading Videos
experience the most”, we find that readers like

receiving extra content that’s not available in the
paper version. This finding helps us better understand  Slide shows
why digital and print is complementary.
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