
Magazine Ads Raise Electronics Purchase Intent at Retail 
 

The retail category continues to expand its use of magazines, having increased ad spending 

by +16% in 2006. Why? Research supports the significant influence that magazine advertising 

has on retail purchases of electronics.  
 

Research Shows Consumers Rely on Magazines 
Consumers of all ages rely upon magazines for making retail purchase decisions. When 

looking at major—and diverse—areas within the retail category, BIGresearch data found 

that magazines were one of the top five purchase influences on 18-44 year-olds for electronics. 
 

What’s more, “new” media methods, such as blogging, which might be expected to be a 

strong influence on younger consumers, rank in the bottom five of media influences in retail 

areas that, according to data from BIGresearch. 
 

Electronic Purchases: TOP FIVE Media Influences 

 

 

 

 

 
 

Electronic Purchases: BOTTOM FIVE Media Influences 

 

 

 

 

 
 

Make the Retail Connection with Magazines 

 
Source: BIGresearch 
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